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EMPOWERING LOCAL 
COMMUNITIES: CSR 
COMMUNICATION STRATEGIES 
AND NGO ENGAGEMENT IN 
THE INDONESIAN OIL AND 
GAS SECTOR

ABSTRACT
The Bojonegoro Regency in Indonesia’s East Java province 
holds great potential in the oil and gas sector, which is 
important for supporting the regional economy. This study set 
out to determine how oil and gas companies communicate 
corporate social responsibility (CSR) programmes to 
stakeholders by analysing the motives behind involving local 
NGOs in implementing CSR and comparing communication 
approaches between the multinational oil company 
ExxonMobil Cepu Limited and domestic gas company 
PT Pertamina EP Cepu. Thematic mapping was utilised 
to visualise the relationships between the main themes 
constructed from the data. The findings highlight the key 
role of local NGOs in managing CSR, namely serving as 
communication channels, empowering beneficiaries, and 
maintaining a strong performance track record that is closely 
linked to oil mining locations. NGOs also fulfil a dual role, 
namely carrying out tasks that may prioritise corporate 
interests over community welfare, and acting as contractors 
or project partners for implementing programmes that may 
differ from their original mission.

Keywords: corporate social responsibility, CSR commu
nication strategies, NGO engagement, oil and gas, commu
nity empowerment, Indonesia

INTRODUCTION
The Bojonegoro Regency in Indonesia’s East Java 
province holds significant oil and gas potential with 25% 
of Indonesia’s reserves, including key fields managed by 
multinational oil company ExxonMobil Cepu Limited (EMCL) 
and domestic gas company PT Pertamina EP Cepu (PEPC) 
(KabupatenBojonegoro, 2020). Despite being a net oil 
importer, the region plays a crucial role in meeting domestic 
energy needs. However, challenges include balancing 

Ahmad Taufiq 1

Email: ahmadtaufiq2018@
student.uns.ac.id 
(corresponding author) 
ORCID: https://orcid.org/0009-
0004-3242-5051

Prof. Pawito Palimin 1

Email: pawito_palimin@staff.
uns.ac.id 
ORCID: https://orcid.org/0000-
0001-8246-0040

Dr Andre Noevi Rahmanto 1

Email: andre@staff.uns.ac.id 
ORCID: https://orcid.org/0000-
0001-7331-4973

Dr Drajat Tri Kartono 1

Email: drajattri@staff.uns.ac.id 
ORCID: https://orcid.org/0009-
0003-8455-8633

1 Department of Communication 
Science, Faculty of Social and 
Political Sciences, Sebelas Maret 
University, Surakarta, Indonesia

DOI: https://doi.org/10.38140/
com.v49i.8542
ISSN 2415-0525 (Online)
Communitas 2024 29: 95-112

Date submitted:  
7 September 2024
Date accepted:  
13 October 2024
Date published:  
31 December 2024

© Creative Commons With Attribu-
tion (CC-BY)

mailto:ahmadtaufiq2018@student.uns.ac.id
mailto:ahmadtaufiq2018@student.uns.ac.id
https://orcid.org/0009-0006-1050-364X
mailto:pawito_palimin@staff.uns.ac.id
mailto:pawito_palimin@staff.uns.ac.id
https://orcid.org/0009-0006-1050-364X
mailto:andre@staff.uns.ac.id
https://orcid.org/0009-0006-1050-364X
https://orcid.org/0009-0006-1050-364X
https://doi.org/10.38140/com.v49i.8542
https://doi.org/10.38140/com.v49i.8542
https://creativecommons.org/licenses/by/2.0/za/
https://creativecommons.org/licenses/by/2.0/za/


9796

Taufiq, Palimin, Rahmanto & Kartono

resource exploitation, environmental sustainability and community welfare; thus, 
emphasizing the need for transparency and effective CSR communication strategies 
(KabupatenBojonegoro, 2020).

CSR communication is an approach that could be used to alleviate conflicts that arise 
in the oil and gas sector. In the case of Pertamina EP, local communities manage wells 
based on customary law (Saeed et al., 2024; Emeka-Okoli et al., 2024), while Pertamina 
EP operates in accordance with statutory regulations (Barman & Mahakud, 2024; Dai 
& Liang, 2024). These differences in perception and approach create tensions that are 
difficult to resolve, affecting the sustainability of natural resource extraction and the 
welfare of local communities (Sholikin, 2019). In some instances, the conflict between 
the village elite and the cooperative has led to the marginalisation of some sections of 
the society (Belvage, 2016). Then, land use turned into a large project which resulted 
in the loss of jobs for the majority of the existing farmers (Katenova & QudratUllah, 
2024; Sparacino et al., 2024). These actions, carried out by ExxonMobil, affect the 
social and economic life of the community (Sindhu et al., 2024; Wihartina, 2015). 
Based on this, significant control is needed over job benefits, CSR programmes, and 
the environmental impact (Macca et al., 2024; Wahyuhono et al., 2019).

Bojonegoro Regency saw an increase in NGOs from 101 in 2010 to 201 in 2022, 
indicating greater public awareness and demand for advocacy and social services 
(Subadi, 2023). Effective CSR communication strategies are crucial for building trust, 
credibility and transparency, especially in the oil industry, where operations impact 
local communities and the environment (Barman & Mahakud, 2024). Ineffective 
communication can undermine CSR reports and worsen public perceptions, as 
is evident from Pertamina EP’s dominance in managing CSR programmes, which 
threatens the independent role of local NGOs in community development. The dynamics 
between ExxonMobil and Pertamina EP reveal an imbalance in CSR strategies, with 
ExxonMobil using a more hierarchical approach compared to Pertamina EP’s semi
closed involvement. Local NGOs are essential in CSR communication, acting as 
effective intermediaries due to their understanding of local realities. They can convey 
information accurately and respond effectively to local issues, enhancing community 
trust. Their familiarity with the community positions them as trustworthy entities, 
highlighting their importance in promoting sustainable and inclusive CSR programmes 
in Bojonegoro Regency (Chang & Yu, 2024; Elliott & Copilah-Ali, 2024). Local NGOs 
facilitate effective communication and collaboration with communities, enhancing trust 
and participation in CSR programmes for sustainable development.

CSR research highlights several important aspects, such as the need for internal 
conflicts to be resolved (Hidayat & Prabawati, 2012), improvement of CSR regulations 
to reduce conflict and improve relations with the community (Subadi, 2023), and 
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the need for effective CSR to increase policy effectiveness, responsiveness to the 
community, and to distribute benefits so that it not only benefits mine managers, but 
also improves local social and environmental conditions (Ridwan & Mursyidah, 2023). 
Sunarto et al. (2024) found that CSR can help mediate between village government, 
law enforcement officials, illegal oil mining communities, and other communities, with 
the aim of reducing tensions and increasing social and environmental sustainability 
in Keban Bojonegoro Village. Suprapti (2011) concluded that with an inclusive 
and sustainable CSR programme, Pertamina EP can improve relations with local 
communities, provide training to increase legal awareness, and assist in negotiating 
fair freight costs and promoting compliance.

This study explores how oil and gas companies communicate CSR programmes 
to stakeholders by analysing the motives behind the involvement of local NGOs 
in implementing CSR, and by comparing the communication approaches between 
multinational oil companies such as ExxonMobil Cepu Limited and domestic gas 
companies such as PT Pertamina EP Cepu.

The findings of the study contribute to CSR communication theory within the context 
of the energy industry, but also provide practical benefits in the form of guidance for 
oil and gas companies in improving the effectiveness of their communication with 
stakeholders and in designing more inclusive and transparent CSR policies. The study 
also underlines the importance of maintaining a balance between corporate interests 
and community welfare in the context of implementing CSR programmes.

METHODOLOGY
The study follows a qualitative approach to analyse the role of NGOs in the CSR of 
oil and gas companies in Indonesia (Khan et al., 2021; Setiawan et al., 2023; Wahid 
et al., 2023). Qualitative data analysis is used to answer complex questions and to 
explore NGOs’ roles in CSR for oil and gas companies, focusing on interactions, 
communication, and stakeholder engagement in Bojonegoro, as set out in Table 1 
(Ajayi & Mmutle, 2020; Elliott & Copilah-Ali, 2024; Modica et al., 2024). Data was 
collected from in-depth interviews with 25 participants representing oil and gas 
companies, the government, journalists, NGOs, and CSR beneficiaries.

NVivo 12 Plus software was used to analyse the data. Based on the data, the 
software creates a mind map to visualise the relationship between main themes, 
such as CSR communication and the role of NGOs. The analysis process includes 
categorical grouping, data interpretation, pattern determination, crosscase synthesis, 
and naturalistic generalisation to draw conclusions on communication strategies 
(Ellerup Nielsen & Thomsen, 2009; Ham & Kim, 2019; Mattera & Soto, 2023; Naatu 
et al., 2022).
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TABLE 1: CRITERIA FOR RESEARCH PARTICIPANTS

Elements Numbers Levels Descriptions

EMCL’s NGO partner 3 Regency local NGOs

PEPC’s NGO partner 3 Regency local NGOs

Independent local NGO 2 Regency local NGOs

Independent regional 
NGO 1 Province Regional NGOs

Government 7 Regency/Village
Bappeda (Agency for 
Regional Development) or 
Village head

ExxonMobil Cepu 
Limited 1 Multinational MNC

PT Pertamina EP Cepu 1 National BUMN (Stateowned 
enterprises)

Benefits of EMCL’s 
CSR 11 Village Recipients

Beneficiaries of PEPC’s 
CSR 8 Village Recipients

Mass media 2 Local Print/online

Total 39

(Source: research data, processed 2022)

RESULTS 
ExxonMobil Cepu Limited’s CSR programme
CSR communication strategy to stakeholders

CSR communication to stakeholders consists of three phases. The first phase is the 
delivery of initial information regarding the contents of the programme. Discussions on 
programme planning and implementation take place among village elites, programme
implementing NGOs, and company PICs. In this phase, the space for participation 
is wide open through input for the implementation of the CSR programme. For 
companies, the form of interaction in village meetings is in line with the direction and 
objectives of CSR communication.

Communication is carried out in line with the objectives, situation, and audience 
through facetoface verbal communication, and/or written, as well as formal and/or 
informal communication (Interview IC.1)
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Twoway communication in all the phases is essential because historically the CSR 
reports of oil and gas companies have been assessed by NGOs and the public as 
lacking credibility (Rathobei et al., 2024; Souza et al., 2021). For this reason, the 
twoway communication channel or dialogue between CSR facilitators (NGOs) and 
beneficiaries, especially during the first and second phases, should adhere to the 
principles of a participatory approach, including comprehensive dialogue, participation, 
cultural identity, and empowerment (Rademacher & Remus, 2017; Sparacino et 
al., 2024).

Major proposition: 

Effective corporate CSR communication to stakeholders is crucial for building trust, 
credibility, and transparency.

Minor propositions:

a. Transparency is a moral basis for doing business and can help organisations 
emerge as trusted actors through CSR communication. 

b. Adequate communication can increase the credibility of CSR reports and 
improve the perceptions of oil and gas companies towards NGOs and the 
general public.

Local NGO involvement in CSR management

Corporate motive for involvement in CSR management

All the participants agreed that the company had a motive for involving local NGOs. 
Firstly, it functions as a new corporate communication channel. The participants 
agreed that the NGOs’ good track record influences the company’s image/reputation 
in society. In addition to a good track record, the company also wants its partners to 
have a strong local network.

Local programme partners have added value because they have contextual 
understanding and good relations with beneficiary communities. Local NGOs can 
understand the characteristics of the local community and know exactly the needs 
of the community around the area of   operation (Interview IC.1).

Companies engage politicallyconnected NGOs to improve communication with 
the government, enhancing CSR collaboration and benefiting local communities 
in Bojonegoro (GálvezSánchez et al., 2024; Tjahjadi et al., 2021). As emphasised 
by Hamann and Acutt (2003), top management will be closely linked to effective 
CSR requiring collaboration between companies, the government and NGOs as 
development agents and emphasizing the importance of strategic fit and building trust 
(LlaveroPasquina et al., 2024; Rathobei et al., 2024).

Major proposition: 

Local NGO involvement in CSR programmes, strategic communication channels and 
community empowerment.
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Minor propositions:

a. New communication channels: Involvement of local NGOs as a new 
communication channel for companies to convey nonCSR interests.

b. Reputation enhancement: Influencing a company’s reputation by the 
performance and strong track record of local NGOs in building a positive 
image in society.

Corporate agents

The position of NGOs is not equal to that of corporations. The dominance of the 
company has an impact on the role of NGOs in managing CSR programmes, leading 
to NGOs becoming corporate agents. Most of the participants, including CSR
implementing and neutral NGOs, the mass media and beneficiaries, stated that there 
was a tendency for CSR programmepartner NGOs to become subjective.

…initially the mission was to empower. After becoming CSR partners, the NGOs 
turned into something like brokers, contractors, or agents. I think they are corporate 
agents because they become the representatives of the company (Interview IS.8).

Cooperation agreements between companies and NGOs are only related to the 
programme. There is no written commitment from NGOs to help with other company 
matters, for example reducing turmoil on the ground. However, the extra role of local 
NGOs was expressed verbally, as a consequence of cooperation.

…all NGOs have the same task. Although it is not in a vulgar way. However, it 
depends on how the NGOs understand and carry out the task? (Interview IN.2).

Local NGOs convey company missions, educate the public, and often function 
as contractors for CSR programmes, ensuring effective communication and 
project execution. 

The research findings regarding NGOs’ shift to the role of corporate agents, corporate 
mission carriers, and contractors reinforce previous research that was sceptical of 
corporateNGO collaboration in CSR management because the values   and paradigms 
promoted by NGOs and companies are contradictory (Kim & Nam, 2012; Ngan et al., 
2022; Nupueng et al., 2022). These findings present a challenge to the expectations 
of NGOs as agents of development (Aarikka-Stenroos et al., 2022; Brzustewicz et al., 
2022; Nupueng et al., 2022; Schetter et al., 2022; Tench & Amo-Mensah, 2015).

Major proposition: 

The role of NGOs does not dominate in managing CSR programmes.
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Minor propositions:

a. NGOs lose their critical nature because they are seen as corporate agents.

b. NGOs convey company missions and information to the public.

c. NGOs contribute as contractors or company project partners in 
CSR programmes.

Informing strategy and interaction from local NGOs: from village head to gentho

This theme focuses on NGO interaction strategies in the context of security and 
the success of CSR programmes in the EMCL operating environment. The role of 
the village head is important in determining NGO strategies, including selecting a 
CSR programme implementation team who suits community needs so as to reduce 
conflict and increase social security. The involvement of “gentho” (local thugs) as a 
security team was also revealed as a unique strategy to maintain the smooth running 
of the programme. By recruiting gentho, companies can leverage their influence to 
gain community support, manage conflict, and empower communities socially and 
economically; thereby creating a stable and conducive environment for the success 
of CSR programmes.

We also involve gentho. We tell them to be security guards who supervise building 
materials. The term is ‘waker’ (Interview IN.2).

The involvement of clerics and residents in CSR programmes is also important. These 
“kyai” (religious leaders) provide legitimacy and moral support, while residents as the 
implementing team increase empowerment, solidarity, and a sense of ownership of 
the programme. The approach taken by local NGOs as the programmeimplementing 
team to use local elites, kyai, community leaders and gentho to communicate with 
residents is part of a strategy for open dialogue or twoway communication (Chaudhri 
& Hein, 2021; Maryani & Darmastuti, 2017; Yang & Liu, 2020). This contributes to the 
company’s reputation (Ajayi & Mmutle, 2020; Sindhu et al., 2024).

Major proposition: 

Local NGO participation can provide legitimacy and credibility to a company’s CSR 
programme.

Minor propositions:

a. Local elites, such as kyai, can provide legitimacy and moral support for 
programmes, thereby helping to build trust among the community.

b. Gentho can play a vital role in maintaining security and order during programme 
implementation, so that the risk of conflict or sabotage can be minimised.
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Pertamina EP Cepu’s CSR programme
CSR communication strategy to stakeholders

Both Pertamina EP Cepu and ExxonMobil Cepu Limited apply a gradual approach in 
CSR communication, starting from closed communication with the government, then 
involving NGOs, and finally open dissemination of information through the mass media 
and online platforms to reach the wider public.

...we tag stakeholders, for example, in this programme tag, we also tag the regent, 
the district government’s account, and we do it regularly (Interview IN.8).

The findings underscore the increasing involvement of NGOs as communicators 
of CSR during the third phase, leveraging tagging strategies on social media to 
foster twoway interaction. There is recognition of the importance to enhance CSR 
communication for fostering dialogue and transparency, as emphasized by several 
authors (Ahmad et al., 2023; Brzustewicz et al., 2022; Dobele et al., 2014). Dobele et 
al. (2014) found that companies in controversial industries must manage stakeholder 
relationships, demonstrate management and employee commitment, have CSR 
champions, and understand independent stakeholder networks to be successful in 
CSR initiatives. Thus, the Proper programme encourages corporate social innovation 
(CSI) in Indonesia, but companies have difficulty adapting CSI strategically to regional 
issues and core competencies, thus requiring clearer patterns of comparison of 
approaches and effectiveness and strategic CSR activities (Prabawani et al., 2023).

Major proposition: 

CSR communication strategy to stakeholders

Minor propositions:

a. The involvement of NGOs as communicators increased in the third phase.

b. Expansion of twoway communication channels for transparency and dialogue.

The involvement of local NGOs in CSR management

Company relations that dominate NGOs are not only found in EMCL’s CSR 
programme, but also in PEPC’s CSR programme. The NGO implementing the PEPC 
CSR programme also acts as the company’s agent and as the carrier of the company’s 
mission.

… NGOs seem to be subordinates. They carry out technical work and take up a lot 
of time and thoughts so that substantial work is even left behind (Interview IN.4).

NGOs also tend to lose their identity. The cooperation agreement signed with 
companies causes NGOs to be more preoccupied with corporate agendas. The 
work is no longer socially oriented but is carried out in partnership with companies. 
Good NGOcorporate relations can improve a company’s reputation in the public’s 
view (Christiawan & Limaho, 2020; Magrizos & Harris, 2023; Rademacher & Remus, 
2017), and foster corporate legitimacy (Ajayi & Mmutle, 2020; Hu et al., 2023; Llavero-
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Pasquina et al., 2024). However, the results of this study indicate that the relationship 
between companies and NGOs in CSR programmes remains paradoxical (Ekhator, 
2017; Sørreime & Tronvoll, 2020).

Major proposition: 

The sustainability of local NGOs needs to be understood in a global scope.

Minor propositions:

a. Understanding CSR management collaboration with NGOs.

b. Reconciliation efforts through comparison and collaboration.

Company motives for involving local NGOs: good relations with government

The company’s main focus remains on NGOs’ abilities in community empowerment 
and effective communication, which are considered to be the main added value 
in maintaining the continuity of operations and harmonious relations with the 
surrounding environment.

So, the political access that local NGOs have is a definite consideration; yes, but 
that’s not the main factor. This means that we remain proportional and professional; 
indeed it is one of the considerations, but not the main reason (Interview IC.2).

The findings also indicate that PEPC involves local NGOs as CSR implementers for 
another reason: good relations with the government. Local NGOs with good relations 
with the government have great potential to become partners with the company.

It’s true [good relations with the government], for sure, because it’s impossible to 
implement a programme well without the support from the government. We need 
support from the government, not resistance (Interview IC.2).

Collaboration between companies and NGOs not only helps foster trust between them, 
but also enables a mutually beneficial exchange of resources (Eweje & Palakshappa, 
2009; Ngan et al., 2022). This is supported by other studies (Cust et al., 2023; Fontana, 
2018; Nupueng et al., 2022) that also revealed a high interest in the collaboration of 
companies and NGOs in Sweden in CSR, highlighting the resource selection and 
adaptation of NGOs. Although this relationship cannot be separated in the context of 
public relations, the synergy between companies and NGOs must be well established 
to achieve optimal results (Brzustewicz et al., 2022; Souza et al., 2021; Tench & Amo-
Mensah, 2015).

Major proposition: 

The company’s motive for involving local NGOs in CSR is to maintain good relations 
with the government.

Minor propositions:

a. NGOs are becoming a new communication channel for companies.

b. NGOs are able to empower local communities.

c. NGOs have a strong track record and network.
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Company-NGO relations: reduced social role of NGOs
As mentioned previously, collaboration between companies and NGOs in the context 
of CSR is often the subject of complex debate. Although the aim is to create a positive 
impact on society and the environment, challenges often arise, including problems that 
arise when companies dominate local NGOs. This problem occurs when corporate 
interests sacrifice the NGO’s original identity and mission, which should focus on the 
interests of society and their social goals. As stated earlier, the relationship between 
companies and NGOs in CSR programmes remains paradoxical as both have to 
fulfil shareholders’ financial obligations and social responsibilities towards other 
stakeholders (Freeman & McVea, 2005; Gálvez-Sánchez et al., 2024). Therefore, the 
researchers agree with the opinions of Gergova and Warren (2024) and Nupueng et al. 
(2022) that NGO-company partnerships are beneficial for both NGOs and companies. 

Major proposition: 

Corporate domination of NGOs in CSR programmes threatens the identity and 
independent social goals of NGOs.

Minor propositions: 

a. Appreciate NGO initiatives without excessive direction.

b. Balanced collaboration for the effectiveness of CSR programmes.

Informing strategy and interaction from local NGOs: building 
relationships with investor clusters
This study emphasizes the importance of twoway communication between local 
NGOs and investors in the Jambaran Tiung Biru (JTB) area. Good relationships with 
investors are important for sustainable CSR programmes.

So, sometimes we visit the investors regardless of whether we have something 
important to discuss or not. We do it even just to listen to their stories. Sometimes 
they need to be respected. We visit them to have a cup of coffee and listen to stories 
at their houses (Interview IN.8).

The research emphasizes that local NGOs engage various actors within communities 
to establish two-way communication and to enhance CSR programme effectiveness 
(Bag et al., 2024; Magrizos & Harris, 2023; Naatu et al., 2022). This approach builds 
credibility and legitimacy for companies through stakeholder synergy, aligning with 
findings that highlight participatory processes for societal benefit (Noor, 2020; Setiawan 
et al., 2023). Contrary to large corporations, these CSR models use informal channels 
and emphasize governance responsibility, supporting ESG diversification benefits 
and sustainability. Partnerships between companies, NGOs, and other stakeholders 
enhance dialogue and collaboration, which is essential for sustainable CSR (Aronczyk 
et al., 2024; Fan et al., 2024; Sopiana et al., 2021). Transparency, community 
involvement from planning to monitoring, and active stakeholder participation are key 
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for CSR success, fostering trust, legitimacy, and community support (Elliott & Copilah
Ali, 2024).

Major proposition: 

Twoway communication between companies, NGOs, and investors enhances CSR 
sustainability in Jambaran Tiung Biru (JTB).

Minor propositions:

a. Engaging key figures strengthens CSR implementation and supports local 
sustainable development.

b. Community participation reinforces CSR efforts and promotes sustainable 
development locally.

Comparing CSR approaches and effectiveness
The approach and effectiveness of CSR communication between ExxonMobil Cepu 
Limited and Pertamina EP Cepu can be differentiated based on the strategy and 
implementation results using a mind map model (Figure 1 and Figure 2).

FIGURE 1: REPLICATION OF CSR PROGRAMMES AND 
COMMUNICATORS AT EXXON MOBIL CEPU LIMITED
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ExxonMobil Cepu Limited’s hierarchical CSR approach integrates politics, community 
empowerment, and communication – all crucial for operational sustainability (Figure 1).

FIGURE 2: REPLICATION OF CSR PROGRAMMES AND 
COMMUNICATORS AT PERTAMINA EP CEPU

Pertamina EP Cepu uses semiclosed, semiopen, and open strategies for CSR, 
focusing on community empowerment with proportional, professional communication 
channels supported by government relations (Rademacher & Remus, 2017). Despite 
its dominant position, NGOs and other local actors are involved as implementers. 

This study’s findings aligns with previous findings (Dai & Liang, 2024), highlighting 
the need for integrated communication strategies in CSR between ExxonMobil Cepu 
Limited and Pertamina EP Cepu (Elliott & Copilah-Ali, 2024; Emeka-Okoli et al., 
2024). ExxonMobil emphasizes hierarchical local networks and political alliances, 
while Pertamina adopts a structured stakeholder engagement approach balanced 
with community involvement (Sparacino et al., 2024). Both models showcase different 
philosophies in managing CSR within complex sociopolitical contexts.
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Major proposition: 

ExxonMobil Cepu Limited relies on hierarchy and political support, while Pertamina 
EP Cepu uses a partnership approach in sustainable CSR.

Minor propositions:

a. NGOs play a role as implementers in ExxonMobil Cepu Limited’s partnerships.

b. ExxonMobil focuses on political alliances; Pertamina prioritises formal 
structures for community support.

c. Both companies diversify CSR governance, integrating sociopolitical 
strategies for community engagement.

CONCLUSION
This study found that local NGOs play a key role in CSR management, serve as new 
communication channels, empower beneficiaries, have a good record of performance, 
and are close to oil mining sites. However, NGOs also become corporate agents, 
conducting tasks that benefit the company more than society, and serving as 
contractors or project partners implementing programmes that may not be in line with 
their original mission. 

REFERENCES
Aarikka-Stenroos, L., Chiaroni, D., Kaipainen, J. & Urbinati, A. 2022. Companies’ circular 

business models enabled by supply chain collaborations: An empirical-based 
framework, synthesis, and research agenda. Industrial Marketing Management, 
105(July): 322-339. https://doi.org/10.1016/j.indmarman.2022.06.015

Ahmad, K., Irshad Younas, Z., Manzoor, W. & Safdar, N. 2023. Greenhouse gas emissions 
and corporate social responsibility in USA: A comprehensive study using dynamic 
panel model. Heliyon, 9(3): e13979. https://doi.org/10.1016/j.heliyon.2023.e13979

Ajayi, O.A. & Mmutle, T. 2020. Corporate reputation through strategic communication 
of corporate social responsibility. Corporate Communications: An International 
Journal, 26(5): 1-15. https://doi.org/10.1108/CCIJ-02-2020-0047

Aronczyk, M., McCurdy, P. & Russill, C. 2024. Greenwashing, net-zero, and the oil sands 
in Canada: The case of Pathways Alliance. Energy Research and Social Science, 
112: 103502. https://doi.org/10.1016/j.erss.2024.103502

Arya, B. & Salk, J.E. 2006. Cross-sector alliance learning and effectiveness of voluntary 
codes of corporate social responsibility. Business Ethics Quarterly, 16(2): 211-234. 
https://doi.org/10.5840/beq200616223

Bag, S., Srivastava, G., Gupta, S., Sivarajah, U. & Wilmot, N.V. 2024. The effect of corporate 
ethical responsibility on social and environmental performance: An empirical 
study. Industrial Marketing Management, 117: 356-370. https://doi.org/10.1016/j.
indmarman.2024.01.016

https://doi.org/10.1016/j.indmarman.2022.06.015
https://doi.org/10.1016/j.heliyon.2023.e13979
https://doi.org/10.1108/CCIJ-02-2020-0047
https://doi.org/10.1016/j.erss.2024.103502
https://doi.org/10.5840/beq200616223
https://doi.org/10.1016/j.indmarman.2024.01.016
https://doi.org/10.1016/j.indmarman.2024.01.016


109108

Taufiq, Palimin, Rahmanto & Kartono

Barman, S. & Mahakud, J. 2024. Corporate social responsibility and financial performance: 
Do group affiliation and mandatory corporate social responsibility norms matter? IIMB 
Management Review, 36(3): 256-268. https://doi.org/10.1016/j.iimb.2024.06.003

Belvage, R.H. 2016. Strategi Penambang Minyak Tradisional di Tengah Meluasnya Kontrol 
Negara dalam Konteks Pengelolaan Sumber Daya Alam di Indonesia. Jurnal 
Masyarakat & Budaya, 18(3): 453-466.

Brzustewicz, P., Escher, I., Hatami, A., Hermes, J., Keränen, A. & Ulkuniemi, P. 2022. 
Emergence of social impact in company–NGO relationships in corporate 
volunteering. Journal of Business Research, 140: 62-75. https://doi.org/10.1016/j.
jbusres.2021.11.089

Buldybayeva, G. 2014. Both sides of CSR practice: A case from oil and gas industry in 
Kazakhstan. Acta Polytechnica Hungarica, 11(2): 229-248. https://doi.org/10.12700/
APH.11.02.2014.02.14

Chang, L. & Yu, Q. 2024. Sustainability-oriented social responsibility and corporate 
innovation. China Journal of Accounting Research, 17(2): 100359. https://doi.
org/10.1016/j.cjar.2024.100359

Chaudhri, V. & Hein, J.E. 2021. Global perspectives on NGO communication for social 
change. In: Sorce, G. (ed.). Global perspectives on NGO communication for social 
change. London: Routledge. https://doi.org/10.4324/9781003188636

Christiawan, R. & Limaho, H. 2020. The importance of co-opetition of corporate social 
responsibility in the palm oil industry in Indonesia. Corporate and Trade Law Review, 
1(1), 68-79. https://doi.org/10.21632/ctlr.1.1.68-79

Cust, J., Harding, T., Krings, H. & Rivera-Ballesteros, A. 2023. Public governance versus 
corporate governance: Evidence from oil drilling in forests. Journal of Development 
Economics, 163: 103070. https://doi.org/10.1016/j.jdeveco.2023.103070

Dai, Q. & Liang, L. 2024. Does responsibility breed stability? An institutional framework 
on the link between partner corporate social responsibility and joint venture 
termination. Journal of Business Research, 183: 114814. https://doi.org/10.1016/j.
jbusres.2024.114814

Dobele, A.R., Westberg, K., Steel, M. & Flowers, K. 2014. An examination of corporate 
social responsibility implementation and stakeholder engagement: A case study 
in the Australian mining industry. Business Strategy and the Environment, 23(3): 
145-159. https://doi.org/10.1002/bse.1775

Doh, J.P. & Guay, T.R. 2006. Corporate social responsibility, public policy, and NGO 
activism in Europe and the United States: An institutional-stakeholder perspective. 
Journal of Management Studies, 43(1): 47-73. https://doi.org/10.1111/j.1467-6486. 
2006.00582.x

Ekberg, K. & Brink Pinto, A. 2023. Crafting counter frames: Shell’s corporate strategies in 
the Nigeria campaign, 1995–1998. Extractive Industries and Society, 13(January). 
https://doi.org/10.1016/j.exis.2022.101207

Ekhator, E.O. 2017. The role of nongovernmental organisations in the environmental 
justice paradigm. Nnamdi Azikiwe University Journal of International Law and 
Jurisprudence, 8(2): 28-37. URL: https://www.ajol.info/index.php/naujilj/article/
view/156737

https://doi.org/10.1016/j.iimb.2024.06.003
https://doi.org/10.1016/j.jbusres.2021.11.089
https://doi.org/10.1016/j.jbusres.2021.11.089
https://doi.org/10.12700/APH.11.02.2014.02.14
https://doi.org/10.12700/APH.11.02.2014.02.14
https://doi.org/10.1016/j.cjar.2024.100359
https://doi.org/10.1016/j.cjar.2024.100359
https://doi.org/10.4324/9781003188636
https://doi.org/10.21632/ctlr.1.1.68-79
https://doi.org/10.1016/j.jdeveco.2023.103070
https://doi.org/10.1016/j.jbusres.2024.114814
https://doi.org/10.1016/j.jbusres.2024.114814
https://doi.org/10.1002/bse.1775
https://doi.org/10.1111/j.1467-6486.2006.00582.x
https://doi.org/10.1111/j.1467-6486.2006.00582.x
https://doi.org/10.1016/j.exis.2022.101207
https://www.ajol.info/index.php/naujilj/article/view/156737
https://www.ajol.info/index.php/naujilj/article/view/156737


109108

Empowering local communities: CSR communication strategies

Ellerup Nielsen, A. & Thomsen, C. 2009. CSR communication in small and medium-
sized enterprises: A study of the attitudes and beliefs of middle managers. 
Corporate Communications: An International Journal, 14(2): 176-189. https://doi.
org/10.1108/13563280910953852

Elliott, K. & Copilah-Ali, J. 2024. Implementing corporate digital responsibility (CDR): 
Tackling wicked problems for the digital era: pilot study insights. Organizational 
Dynamics, 53(2): 101040. https://doi.org/10.1016/j.orgdyn.2024.101040

Emeka-Okoli, S., Nwankwo, T.C., Otonnah, C.A. & Nwankwo, E.E. 2024. Corporate 
governance and CSR for sustainability in oil and gas: trends, challenges, and best 
practices: A review. World Journal of Advanced Research and Reviews, 21(3): 
78-90. https://doi.org/10.30574/wjarr.2024.21.3.0662

Eweje, G. & Palakshappa, N. 2009. Business partnerships with nonprofits: Working to 
solve mutual problems in New Zealand. Corporate Social Responsibility and 
Environmental Management, 16(6): 337-351. https://doi.org/10.1002/csr.192

Fan, S., Kong, D., Lu, J. & Yu, H. 2024. Does investor communication improve corporate 
social responsibility? A machine learning-based textual analysis. China Journal of 
Accounting Research, 17(3): 100370. https://doi.org/10.1016/j.cjar.2024.100370

Fontana, E. 2018. Corporate social responsibility as stakeholder engagement: Firm–
NGO collaboration in Sweden. Corporate Social Responsibility and Environmental 
Management, 25(4): 327-338. https://doi.org/10.1002/csr.1463

Freeman, R.E.E. & McVea, J. 2005. A stakeholder approach to strategic management. 
SSRN Electronic Journal, March. https://doi.org/10.2139/ssrn.263511

Gálvez-Sánchez, F.J., Molina-Prados, A., Molina-Moreno, V. & Moral-Cuadra, S. 2024. 
Exploring the three-dimensional effect of corporate social responsibility on brand 
equity, corporate reputation, and willingness to pay. A study of the fashion 
industry. Journal of Retailing and Consumer Services, 79: 103836. https://doi.
org/10.1016/j.jretconser.2024.103836

Gergova, I. & Warren, P. 2024. Oil and community development in Gabon: The case of 
Gamba. Extractive Industries and Society, 17: 101395. https://doi.org/10.1016/j.
exis.2023.101395

Ham, C.D. & Kim, J. 2019. The role of CSR in crises: Integration of situational crisis 
communication theory and the Persuasion Knowledge Model. Journal of Business 
Ethics, 158(2): 353-372. https://doi.org/10.1007/s10551-017-3706-0

Hamann, R. & Acutt, N. 2003. How should civil society (and the government) respond 
to “corporate social responsibility”? A critique of business motivations and the 
potential for partnerships. Development Southern Africa, 20(2): 255–270. https://
doi.org/10.1080/03768350302956

Hidayat, R.S.A. & Prabawati, I. 2012. Implementasi program tanggung jawab sosial 
perusahaan PT Pertamina EP Asset 4 Sukowati di desa sambiroto, kecamatan 
kapas, kabupaten bojonegoro. Unpublished dissertation. Universitas Negeri 
Malang, Malang, Indonesia.

Hu, X., Yu, J. & Zhong, A. 2023. The asymmetric effects of oil price shocks on green innovation. 
Energy Economics, 125: 106890. https://doi.org/10.1016/j.eneco.2023.106890

https://doi.org/10.1108/13563280910953852
https://doi.org/10.1108/13563280910953852
https://doi.org/10.1016/j.orgdyn.2024.101040
https://doi.org/10.30574/wjarr.2024.21.3.0662
https://doi.org/10.1002/csr.192
https://doi.org/10.1016/j.cjar.2024.100370
https://doi.org/10.1002/csr.1463
https://doi.org/10.2139/ssrn.263511
https://doi.org/10.1016/j.jretconser.2024.103836
https://doi.org/10.1016/j.jretconser.2024.103836
https://doi.org/10.1016/j.exis.2023.101395
https://doi.org/10.1016/j.exis.2023.101395
https://doi.org/10.1007/s10551-017-3706-0
https://doi.org/10.1080/03768350302956
https://doi.org/10.1080/03768350302956
https://doi.org/10.1016/j.eneco.2023.106890


111110

Taufiq, Palimin, Rahmanto & Kartono

KabupatenBojonegoro. 2020. Realisasi Lifting Migas Kabupaten Bojonegoro 2017-
2020. Bojonegorokab.Go.Id. URL: https://bojonegorokab.go.id/informasi?id=12 
[Accessed on 3 May 2023].

Katenova, M. & Qudrat-Ullah, H. 2024. Corporate social responsibility and firm performance: 
Case of Kazakhstan. Heliyon, 10(10): e31580. https://doi.org/10.1016/j.heliyon. 
2024.e31580

Khan, N.U., Wei, H., Yue, G., Nazir, N. & Zainol, N.R. 2021. Exploring themes of 
sustainable practices in manufacturing industry: Using thematic networks approach. 
Sustainability, 13(18): 10288. https://doi.org/10.3390/su131810288

Kim, D. & Nam, Y. 2012. Corporate relations with environmental organizations represented 
by hyperlinks on the “Fortune” Global 500 Companies websites. J Bus Ethics, 105: 
475-487. https://doi.org/10.1007/s10551-011-0980-0

Llavero-Pasquina, M., Navas, G., Cantoni, R. & Martínez-Alier, J. 2024. The political 
ecology of oil and gas corporations: TotalEnergies and postcolonial exploitation to 
concentrate energy in industrial economies. Energy Research and Social Science, 
109: 103434. https://doi.org/10.1016/j.erss.2024.103434

Macca, L.S., Ballerini, J., Santoro, G. & Dabić, M. 2024. Consumer engagement through 
corporate social responsibility communication on social media: Evidence from 
Facebook and Instagram bank accounts. Journal of Business Research, 172: 
114433. https://doi.org/10.1016/j.jbusres.2023.114433

Magrizos, S. & Harris, L.C. 2023. Crisis-induced CSR innovation: CSR implementation 
in B2B firms before and after COVID-19. Industrial Marketing Management, 115: 
44-56. https://doi.org/10.1016/j.indmarman.2023.09.009

Maryani, E. & Darmastuti, R. 2017. The ‘Bakul Gendong’ as a communication strategy to 
reject the construction of a cement factory in Central Java. Public Relations Review, 
43(1): 46-55. https://doi.org/10.1016/j.pubrev.2016.10.020

Mattera, M. & Soto, F. 2023. Dodging the bullet: overcoming the financial impact of 
Ukraine armed conflict with sustainable business strategies and environmental 
approaches. Journal of Risk Finance, 24(1): 122-142. https://doi.org/10.1108/
JRF-04-2022-0092

Modica, G., Strano, T., Napoli, E., Seminara, S., Aguilar-Hernández, M., Legua, P., 
Gentile, A., Ruberto, G. & Continella, A. 2024. Qualitative traits and peel essential 
oil profiles of 24 Italian and international lemon varieties. Food Bioscience, 59: 
103881. https://doi.org/10.1016/j.fbio.2024.103881

Naatu, F., Nyarko, S.A., Munim, Z.H. & Alon, I. 2022. Crowd-out effect on consumers attitude 
towards corporate social responsibility communication. Technological Forecasting 
and Social Change, 177: 121544. https://doi.org/10.1016/j.techfore.2022.121544

Ngan, S.L., Er, A.C., Yatim, P., How, B.S., Lim, C.H., Ng, W.P.Q., Chan, Y.H. & Lam, H.L. 
2022. Social sustainability of palm oil industry: a review. Frontiers in Sustainability, 
3: 1-16. https://doi.org/10.3389/frsus.2022.855551

Noor, D. 2020. Indonesia palm oil as issue. Insight of environmental non-governmental 
organizations. ICESSD. https://doi.org/10.4108/eai.22-10-2019.2291471

https://bojonegorokab.go.id/informasi?id=12
https://doi.org/10.1016/j.heliyon.2024.e31580
https://doi.org/10.1016/j.heliyon.2024.e31580
https://doi.org/10.3390/su131810288
https://doi.org/10.1007/s10551-011-0980-0
https://doi.org/10.1016/j.erss.2024.103434
https://doi.org/10.1016/j.jbusres.2023.114433
https://doi.org/10.1016/j.indmarman.2023.09.009
https://doi.org/10.1016/j.pubrev.2016.10.020
https://doi.org/10.1108/JRF-04-2022-0092
https://doi.org/10.1108/JRF-04-2022-0092
https://doi.org/10.1016/j.fbio.2024.103881
https://doi.org/10.1016/j.techfore.2022.121544
https://doi.org/10.3389/frsus.2022.855551
https://doi.org/10.4108/eai.22-10-2019.2291471


111110

Empowering local communities: CSR communication strategies

Nupueng, S., Oosterveer, P. & Mol, A.P.J. 2022. Governing sustainability in the Thai palm 
oilsupply chain: the role of private actors. Sustainability: Science, Practice, and 
Policy, 18(1): 37-54. https://doi.org/10.1080/15487733.2021.2021688

Prabawani, B., Hadi, S.P., Wahyudi, F.E. & Ainuddin, I. 2023. Drivers and initial pattern 
for corporate social innovation: From responsibility to sustainability. Heliyon, 9(6): 
e16175. https://doi.org/10.1016/j.heliyon.2023.e16175

Rademacher, L. & Remus, N. 2017. Integrated CSR communication of NGOs: The 
dilemma to communicate and cooperate in CSR project partnerships. In: Diehl, 
S., Karmasin, M., Mueller, B., Terlutter, R. & Weder, F. (eds). Handbook of 
integrated CSR communication. CSR, sustainability, ethics & governance. New 
York: Springer. https://doi.org/10.1007/978-3-319-44700-1_22

Rathobei, K.E., Ranängen, H. & Lindman, Å. 2024. Exploring broad value creation 
in mining  corporate social responsibility and stakeholder management in 
practice. Extractive Industries and Society, 17: 101412. https://doi.org/10.1016/j.
exis.2024.101412

Ridwan, R. & Mursyidah, L. 2023. Evaluasi Kebijakan Tambang Minyak Dan Gas Bumi 
(Migas). Publik: Jurnal Manajemen Sumber Daya Manusia, Administrasi Dan 
Pelayanan Publik, 10(1): 127-139. https://doi.org/10.37606/publik.v10i1.554

Saeed, A., Noor, M., Soobaroyen, T. & Gull, A.A. 2024. Investigating the varying relevance 
of CSR dimensions on firm leverage: The implications for internationalized 
firms. Research in International Business and Finance, 71: 102409. https://doi.
org/10.1016/j.ribaf.2024.102409

Schetter, C., Mkutu, K. & Müller-Koné, M. 2022. Frontier NGOs: conservancies, control, 
and violence in northern Kenya. World Development, 151: 105735. https://doi.
org/10.1016/j.worlddev.2021.105735

Setiawan, T., Sugianto, M., Dahlan, K.S.S. & Purwanti, A. 2023. Corporate social 
responsibility: qualitative and quantitative content analysis study. The Indonesian 
Accounting Review, 13(2): 249-262. https://doi.org/10.14414/tiar.v13i2.3474

Sholikin, A. 2019. “Keluar dari Kutukan Sumber Daya Alam” Studi Kebijakan Tata Kelola 
Industri Ekstraktif di Kab. Bojonegoro. Konferensi Nasional Ilmu Administrasi, 1-6. 
https://doi.org/10.31227/osf.io/d4shn

Sindhu, M.I., Windijarto, Wong, W.K. & Maswadi, L. 2024. Implications of corporate 
social responsibility on the financial and non-financial performance of the banking 
sector: A moderated and mediated mechanism. Heliyon, 10(9): e30557. https://doi.
org/10.1016/j.heliyon.2024.e30557

Sopiana, H.T., Muhammad, A. & Mahendra, Z.F. 2021. The effect of pressure of 
environmental business and NGO interests on the policy of restricting the EU palm oil 
import from Indonesia and Malaysia. E3S Web of Conferences, 316: 01022. https://
doi.org/10.1051/e3sconf/202131601022

Sørreime, H.B. & Tronvoll, K. 2020. Performing accountability in petroleum resource 
governance in a shrinking democratic space: The case of Tanzania. Extractive 
Industries and Society, 7(4): 1490-1497. https://doi.org/10.1016/j.exis.2020.08.005

https://doi.org/10.1080/15487733.2021.2021688
https://doi.org/10.1016/j.heliyon.2023.e16175
https://doi.org/10.1007/978-3-319-44700-1_22
https://doi.org/10.1016/j.exis.2024.101412
https://doi.org/10.1016/j.exis.2024.101412
https://doi.org/10.37606/publik.v10i1.554
https://doi.org/10.1016/j.ribaf.2024.102409
https://doi.org/10.1016/j.ribaf.2024.102409
https://doi.org/10.1016/j.worlddev.2021.105735
https://doi.org/10.1016/j.worlddev.2021.105735
https://doi.org/10.14414/tiar.v13i2.3474
https://doi.org/10.31227/osf.io/d4shn
https://doi.org/10.1016/j.heliyon.2024.e30557
https://doi.org/10.1016/j.heliyon.2024.e30557
https://doi.org/10.1051/e3sconf/202131601022
https://doi.org/10.1051/e3sconf/202131601022
https://doi.org/10.1016/j.exis.2020.08.005


PB112

Taufiq, Palimin, Rahmanto & Kartono

Souza, S.D., Varambally & Nayak, V. 2021. A review paper and research agenda on 
corporate social responsibility & social media. International Journal of Research 
Publication and Reviews, 2(8): 386-392.

Sparacino, A., Merlino, V.M., Brun, F., Borra, D., Blanc, S. & Massaglia, S. 2024. Corporate 
social responsibility communication from multinational chocolate companies. 
Sustainable Futures, 7: 100151. https://doi.org/10.1016/j.sftr.2024.100151

Subadi, S. 2023. Konflik Penguasaan Dan Pengusahaan Sumur Tua Minyak Dan Gas 
Bumi Di Kabupaten Bojonegoro, Jawa Timur. Arena Hukum, 16(1): 190-210. https://
doi.org/10.21776/ub.arenahukum.2023.01601.10

Sunarto, S., Taqwa, R. & Suleman, Z. 2024. Konflik Dalam Praktek Pengeboran Minyak 
Ilegal (Illegal Drilling) Di Desa Keban 1 Kecamatan Sanga Desa Kabupaten Musi 
Banyuasin. Jurnal Education and Development, 12(1): 115-124. DOI: 10.37081/
ed.v12i1.5551

Suprapti, S. 2011. Penyelesaian Sengketa Pengelolaan Sumur Tua Secara Tradisional 
Oleh Masyarakat Di Desa Wonocolo Bojonegoro Ditinjau Dari Aspek Hukum. Jurnal 
Sosial Humaniora, 4(2): 121-134. https://doi.org/10.12962/j24433527.v4i2.628

Tench, R. & Amo-Mensah, M. 2015. Lipstick on a pig: Is CSR communication authentic or 
cosmetic? Evidence from a Ghanaian study. Proceedings: 2nd International CSR 
Communication Conference, Aarhus University, September 18-20. URL: http://
csr-com.org/img/upload/proceedings_za_objavo.pdf#page=182 [Accessed on 17 
August 2023].

Tjahjadi, B., Soewarno, N. & Mustikaningtiyas, F. 2021. Good corporate governance and 
corporate sustainability performance in Indonesia: A triple bottom line approach. 
Heliyon, 7(3): e06453. https://doi.org/10.1016/j.heliyon.2021.e06453

Wahid, S.H., Kususiyanah, A., Sirait, W.Y. & Umbar, K. 2023. Analisis Data Kualitatif 
Menggunakan Nvivo. Publica Indonesia Utama. 

Wahyuhono, D., Purwono, S. & Mutiarin, D. 2019. Kontrol Pemuda Terhadap Tata Kelola 
Migas Dan Implikasinya Pada Ketahanan Wilayah Di Kawasan Migas Blok Cepu 
Kabupaten Bojonegoro. Jurnal Ketahanan Nasional, 25(1): 38265. https://doi.
org/10.22146/jkn.38265

Wihartina, S. R. 2015. Dampak eksploitasi minyak bumi Banyuurip terhadap kehidupan 
masyarakat sekitar lokasi pertambangan di desa Mojodelik Kecamatan Gayam 
Kabupaten Bojonegoro. Swara Bhumi, 1(1): 97-101.

Yang, A. & Liu, W. 2020. CSR communication and environmental issue networks in virtual 
space: a crossnational study. Business and Society, 59(6): 1079-1109. https://
doi.org/10.1177/0007650318763565

https://doi.org/10.1016/j.sftr.2024.100151
https://doi.org/10.21776/ub.arenahukum.2023.01601.10
https://doi.org/10.21776/ub.arenahukum.2023.01601.10
https://doi.org/10.12962/j24433527.v4i2.628
http://csr-com.org/img/upload/proceedings_za_objavo.pdf#page=182
http://csr-com.org/img/upload/proceedings_za_objavo.pdf#page=182
https://doi.org/10.1016/j.heliyon.2021.e06453
https://doi.org/10.22146/jkn.38265
https://doi.org/10.22146/jkn.38265
https://doi.org/10.1177/0007650318763565
https://doi.org/10.1177/0007650318763565

